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AEC Must Know Episode 1: BIG DATA: Chapter 1 to 10 Sawasdee Thailand

1.uminfag 1a@d: INTRODUCTION to AEC
1.1 AEC (2%) Anacls? What is AEC?
1.2 ANANATY Important Role
1.3 AdasiFiaasai@iau AEC Visions
1.4 WuWiAan1e9 1ad AEC Blueprint

1.5%@H@th¢§ﬁuﬂ?:mMm?ﬁﬂ‘m@ﬂu
AEC Nation Basic Information
I 1.6 Anud13areseduuLazdsylsniselssmalne
AEC Success & Beneficiaries of Thailand
1.7 uansznu AEC sintlszindlneSide effect to Thailand

1.8 SME/OTOPLL@xﬁjﬁwzﬁ“ﬂjﬁ@ﬂﬁ%ﬂJm@m‘:mmmﬁmﬂm
AEC: Impact on SME and OTOP
1.9 g1l Ineuaznisviesiieatunansenuiiieidln AEC impact
on Thai Spa and Tourisms
1.10 damnasaaniusiu ASEAN Mutual Recognition
Arrangement: MRA
1.11 numauaiswuloni Posted Q&A

THAILAND @ ussindlng
;Asian?b,
a World of Opportuni

2. Anluin19na1n ASEAN Re-thinking AEC Marketing .............cccoeeeeeeveovevererenee,

2.1 unin: ARwueFoyn wEiu-1eng Introduction: Ying-Yan Dimension .........

2.2 m’mﬂ{iﬁu Sustainable Marketing ........ccovveviviveececie e
2.3 N9BAA Marketing 3.0 ....ovveeeieecece e st
2.4 1nafua-lanetldiesl3uilAau SMEs-OTOP Change .......couveervevverennnn.

2.5 1A789NAN1TINLNUNNGNNIAANA Strategic Marketing Plan Tool ............



3. Tanawasdunmlnalu ASEAN Opportunities of Thailand’s products ................
3.1 n9dlends anefnulaniaaesduantneli ASEAN: The liberalization of many products is

an opportunity of Thailand in ASEAN
3.2 filsznaunisnaazlfidsclamiaslsainniasionlas ASEAN: Thailand's entrepreneurs can

benefit from linking ASEAN
3.3 AuAndseaniing A Fauuasiidnan nmiieguaclunanin ASEAN

Thailand exports an advantage over potential competitors in the Asean
3.4 ASEAN nasuliidudnlnaunesanisfieaselfusa: Some ASEAN to pressure Thailand to

accelerate its adaptation
3.5 Tanauazuansznuaay OTOP: The likelihood and impact of OTOP with the AEC

3.6 diayaAnAinAuAIng Value Added of Thailand’s Products
3.7 gsnaunsulad FRANCHISE BUSINESS
3.8 m”imqu@ﬁhl,ﬁmauﬁﬂm High Value Added (HVA) of Thailand’s Products
3.9 winnssuneiunissyannueiny Crowdfunding
3.10 Q?ﬁ@m‘iﬂm"&'\‘lﬂ‘ﬂm@’]tmﬂﬁmau Agricultural products export to China

3.11 sannduAundunazaaenn.. anleniaves e lunaayads:Fashion and beauty other

market opportunities for Thailand in Muslim market
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4. MwsaNMaAsEgnavaslssinAlneg THAILAND: An Economic Overview .......
4.1 Hayad 1Aty Fact Sheet Thailand ........owreeeecinneeemieseenesseeseeseens
4.2 1 ATHFNATAN GIODE BIZ w.cveeeeeee i senenns

4.3 LATHFNAING TRANANT BIZ ervrvveeeeeeeee e eese e ses s ses s esssee e
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4.4 FATSATANATY MAIN INDICATOR wevveeereeere e s sesessesessesesseseesee
4.5 UNATL CONCLUSION w...covvveveoveece e sseseos e sssssseses e s



ASEAN FOR YOU
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5.ulginauazNANIeNanAUN15A1 Policies and Directions for trade with AEC ....
5.1 NMNNNTHES The POlitical LANASCAPE w.eereeeeeeeeeeeee s e s s seeeesese s eeeeees
5.2 ERUUAUTELNE KEY PIAYETS wovvvvevveersceceesseeeerssseesesseesessseeesessss s ssssnnes
5.3 1IAINTIANTUNANTENULRINTATT Impact measurement by Government
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Adesimlluntsimungaaimnssilne: Vision for Thailand industrial development

6. NMwsaNgaaIuNssNlnes1ad1an Thailand Industrial by Sector Overview .......

6.1 apAMNITNNIvieaWieaTourism industry
6.1.1 unti wwnliinlugraimnssunisvieainien Introduction Trends in Tourism Industry 6.1.2 N3

yiaNeILULESEYW Sustainable Tourism

6.1.3 Green Tourism waz Green Economy

6.1.4 n13viaainanneluani@s Thailand Tourism in Asia

6.1.5 AR BEWINWAL NUNIUNIeLNETIT0 A e Teu

Boundless dimension A review of the eco-tourism in the Asean region ........
6.1.6 N25UsAINIATIIULAZUUINTAL TR The Standards and Guidelines

6.1.7 anunvieaneagaanuivtlulsznalne Tourism Attractions hit of the year in Thailand

6.1.8 29930 WT8U 10 WyLAnYe81M191svAnTfaideu Top 10 Asian food dishes of food for the
ASEAN NAtiONS ...civiieiieirin it s

6.1.9 Fdanannnefiaaineiunagnslnif SME fee3usa Thailand Travel Market revealed at the
SME must adapt to the new strategy .........cceueeeene.

6.2 wnliiugmaunssulus MICE The Outlook of MICE Industry

6.3 e Suunduan@en Thailand as ASEAN fashion hub

6.4 agtlanunisnigrainnssniudeuanuausiaes SMEs Tne:The Situation of auto parts industry for
SMES Thailand ...
6.5 aRANITNATYNT uaziATaslszdu: Jewelry Industry

6.6 gaavnIsuniluaz8iinnseiingd: Electrical and Electronics Industry....

6.7 9RAIUNITHUNANA: Mould Industry

6.8 ARAMNITNAWNT WazLATENAN Foods and Beverage Industry
6.9 nlse@ananinnisaugsseudnstlszinalu AEC Logistic Improvement

6.10 Adevimilunnswmungnainasane: Vision for Thailand industrial development
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7. TamansATnaLAY Ltazwmﬁiwéﬁﬂﬁmﬂ Opportunity of Bordering Trade and Special
Economic Zone (SEZ)
7.1 angiallineaiunisfngnauni: General knowledge about the border trade

7.2 g‘ﬂLmumiﬁwwLLmuLL@:%]’mLLmu: Trading style boarding point & crossing point
7.3 499n14n19A1 Trading channel

7.4 ANuUNNIA T ELAUNANATY: Important bordering check point
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7.4.1 AwdaNauauRaseiLlauNn3: Provincial borders with Myanmar
7.4.1.1 AN suAanInsulaan Tak Mae Sot Customs House
7.4.1.2 Ludavany muaammﬁmﬁwﬁz Mae Hongsorn—-Ban Huai Pheung
7.4.1.3 {@ewse Audaninsuaats MAE SAI CUSTOMS HOUSE
7.4.1.4 NEYAUL AuAaNINI&IIaz]s Kanchanaburi - Sangkla Buri
7.4.1.5 AAEULALA9TINUNINge1 Phu Num Ron Boarder Crossing Point
7.4.1.6 UszanuAsdus sAuraninstinu@sas Prachup Kirikhan-Bann Singkhorn Pass
7.4.1.7 32UBN AUAANINTTZUAY Ranong Customs House
7.4.2 &wmSaTimauauRaseiu @11 a1 : Provincial borders with PDR Lao
7.4.2.1 NMaANaLAUIEdNe a1ll.anq wazlna Border trade PDR Lao-Thailand 7.4.2.2 Anuanuneg
1H93 A3niAyNA113 Mukdahan
7.4.2.3 Autadn Chongmek Customs House
7.4.2.4 ANURLNATE9TR SaudATaes1e Chiang Khong — Chiang Rai
7.4.2.5 Anuilannl Bueng Kan
7.4.2.6 AudzNIURRTA N Ine-a1q Thumanaenusl Nong Kai
7.2.4.7 ANUBNBLNEY A9ndAuATNUN Nakornphanom
7.4.3 f%”qufm?imﬁﬂLLmuﬁmﬁiﬂﬁuﬁumﬁ : Provincial borders with Cambodia
7.4.3.1 ﬁhu@@mmﬂ‘?@ﬂizmﬂ —1lasilm: Aranyaprathet_Poi Pet
7.4.3.2 AnuAaNINg thuniaian Aaedlug) Aandnnsia Ban Hat Lek — Trad

' o a

7.4.3.3 puAanINgaunis Chanthaburi
7.4.4 SdpNmnauauRAFefUN AT : Provincial borders with Malaysia
7.4.4.1 ANUAZIAN A9NIAR9TA1 Ban Dannok Sadao Songkla

7.4.4.2 AULNAILLENT B.421A0 2.49181 Padang Besar - Songkhla



8. ﬁy‘ug’mm'iﬁ’w'rmﬂizmﬂ The Fundamentals of International Trade
8.1 ANUNNY LA ANANATYINNITANTENINNLTEImNA Meaning & importance of international trade8.2
ANNANATYTBNNNTANTE ULz A The important of international trade
8.3 tladtdn Vmﬁﬁﬂﬁlﬁmmiﬁf]iwdwﬂaxmﬂ: Important factors that cause international trade 8.4 nan
2189N13ANT¥INeLsEINA Benefits of international trade
8.5 selaalaasnnsAseuineiseina The value of international tra

8.6 AnuaNiAANNSeaNTeslsznaunIsfinssudnilsving The availability of qualified enterprises in

international trade
8.7 mmmiﬁmL%’ﬂLL@:@'dﬂﬂﬂ/mmgmﬁuﬁ’mmvl,ml: Import and export regulation / Products standards

of Thailand
8.8 nsilsznaugsnaniraulaiuilszmaiventing Business Interest with Neighboring Countries

8.9 tToyun? SMEs sinwulun9vinnsAnszudnsilszima SMEs often encounter difficulties in making
international trade
8.10 ngfiuiilagué (Rules of Origin)

8.11 A5n13n17d9aanauAn Customs Export Procedure
8.12 sivunuzefdedudin lugrusfaudeieiliemanagiuuy Multimodal Forwarder 8.13 n1sdnm13sn1s
419 Rugeningdseina: Study of international payments

8.14 AnwngsvideuredAuAnuazAnENAE19n1E: Study regulations and tax privileges 8.15 umag

n13A6N9U3ZINA: Conclusion for Foreign Trade
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9. MwuivaurAnaaslszinalneg THAILAND: The Shape of the Future
9.1 anudnlaurasuluungniafy Government Clear Policies
9.2 naywawisAndnizaluaunian Key Challenges for the Future
9.3 MungauARvesilszina Predictions for the Future
9.4 wneldsians m:é’lummﬁﬁ@Lme’é’waﬁ@ﬁu Thailand Mega Project
9.5 naifluguinasnisfneniday Integrated Trading Nation
9.5.1 11AL¥eN19A1 Trading Nation
9.5.2 \Asegnanasia Digital Economy

9.6 mmé%uﬁ@m\iLﬂiiﬂgﬁﬂuqﬁmm Regional Comprehensive Economic Partnership ‘RCEP’
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10. Lan@1suuu1e Appendices
10.1 n9amsziqands qaeeu Tana uazrgiassm AnIAeEaw ASEAN SWOT Analysis  10.2
AHENN SME Definition

10.3 Antlena OTOP Definition
10.4 Status of the Development of ASEAN Power Grid Network

10.5 Interaction between ASEAN Connectivity and ASEAN Community
10.6 Status of the Trans-ASEAN Gas Pipeline Project
10.7 Vision and Goals of ASEAN Connectivity

10.8 tszme CLMV 5uapnii#tindin wiansasay 0 faus 1 1nAN 2558

10.9 s:1ennsduAieeulun Sensitive List / Highly Sensitive List
10.10 TAsednenuuanaei@e: Asia Highway (HA) Network

10.11 gnsAraninIRmUgaaIunssx e nelsnde el

«“,

HFQRAUNTIN B3 NATIANANARUATENEIL”

: Thailand Industry Development Strategy under Vision
“To create a balanced and sustainable industry”
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10.12 sunmasentlslamisan1saniiiugsia: Useful Contacts and Res



